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Benevity 
Impact Labs

An incubator and resource hub bringing new data, research and insights to 
help companies, nonprofits and individuals maximize their impact and 

authentically live their purpose.

Benevity.com/ImpactLabs

https://benevity.com/impactlabs


Access the Report Here

https://benevity.com/state-of-corporate-purpose-2022


Corporate Purpose
Not Just Another 
Name for CSR

We, Not 
Just Me



Our Impact





Average Annual Donation Trends

Annual Donation Dollars/Donor (Incl. Match)

Average Donation Frequency/Donor



Average Annual Donation Trends

Annual Donation Dollars/Donor (Incl. Match)

Average Donation Frequency/Donor

2019

$1,161



Average Annual Donation Trends

Annual Donation Dollars/Donor (Incl. Match)

Average Donation Frequency/Donor

2019

$1,313

13%



Average Annual Donation Trends

Annual Donation Dollars/Donor (Incl. Match)

Average Donation Frequency/Donor

2019

$1,188

2%

2021



Average Annual Donation Trends

Annual Donation Dollars/Donor (Incl. Match)

Average Donation Frequency/Donor

2019

$1,188

2%

2021

2019

13.7



Average Annual Donation Trends

Annual Donation Dollars/Donor (Incl. Match)

Average Donation Frequency/Donor

2019

$1,188

2%

2021

2019

9.7

29%
2020



Average Annual Donation Trends
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Volunteering Trends

















Virtual Share of Volunteer Hours* 

*Includes hours tracked as part of Volunteer Opportunities only.
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Virtual Share of Volunteer Hours* 

23% 78% 73%

*Includes hours tracked as part of Volunteer Opportunities only.

40% of all volunteer hours tracked were 
volunteer acts of kindness in 2021

*Includes hours tracked as part of Volunteer Opportunities only.

in 2019 in 2020
(Lockdowns)

in 2021
(Hybrid)



Top Five
Trends in 
Corporate 
Purpose
benevity.com/state-of-corporate-purpose-2022





Supports Those Closest to the Ukraine Crisis

Client Story:









Empowers Positive Actions

Client Story:



52%
Of early tenure employees – those who 
have been with a company 2.5 years or 

less – are 52% less likely to leave a 
company if they have participated in their 

company's purpose program







Cultures that have high belonging
see… 

Sources: BetterUp: The Value of Belonging, , Software Advice US Study on ERGs



51%
of employees left their jobs 
because they didn’t feel a 

sense of belonging

https://www.mckinsey.com/business-functions/people-and-organizational-performance/our-insights/great-attrition-or-great-attraction-the-choice-is-yours





Unrestricted Grants

Client Story:





Companies That Engage Stakeholders 
Are Preferred by Consumers & Employees

73% 78%of consumers are likely to shop 
at or support an organization 
that seeks their input into where 
the organization gives

of employees are likely to work for 
an organization that provides 
transparency into how they allocate 
their charitable donations





An Evolving “Why” for ESG
Business benefits for ESG leaders vs. ESG laggards

Data provided by McKinsey. “Typical ranges based on assessments of ESG and financial performance and expert interviews. Estimates may vary based on company and sector.“





Questions



Benevity.com/ImpactLabs

https://benevity.com/impactlabs


Thank you!


