Get social with #GMV2021

Share your favorite insights and a-ha moments using
the conference hashtag.

We want to hear from you!

Use the chat/question function to interact with your
peers and ask questions to panelists.
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Some of our Versaic by Benevity clients
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#GMV2021

Product investments to AJWB collective potential

Amplify impact
with insights

_ Build experiences for everyone
Foster social

connection and
belonging

Deliver more impact
with less work

Inspire new ways to participate
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Deliver more
impact with less work

2 million,

causes In our
global datapase
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" CS R 2 Carol Smithsc

Women in Need Inc.

[ EDIT ORGANIZATION H PROPOSALS || CAUSE DETAILS ]I GUIDESTAR INFO ” LEXISNEXIS INFO H CREATE PROPOSAL H EXPORT v

Cause Information

Here's a quick overview of this charitable organization, which comes from Benevity's global cause database.

WOMEN IN NEED INC

o 115 Wesl 31st Strest, 7th Floar, New Yark, New York, 10001, Uniled States ol America (The)

)
WI n @ Vettec by Benevity @ Tax eligible @ Disbursat:le @ Receives EFT

wwwLwinnyc.org

&
B3 nctos/rwenwfacebook.comiwin yc.org

@WINNYC ORG

View more information on the Benevity cause

Employee Engagement
These metrics represent the participation from your employees over the last year.

=2, 0Duser-generated giving oppartunities 2R 0user-generated volunteer oppaortunities
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Deliver more
impact with less work

Proposal Name

Student Series

Payment Manager

+ ADD PAYMENT B SAVE & CLOSE X CANCEL

= Payment 1 of 1 | Integration status: None
+ Status + Payment Method + Payment Type Description
. ‘ Ready to be Paid
Internal AP
Reason . . + Due Date
. Benevity Disbursement
‘ u I | d S d e | | Ve | e d N o

Budget Amount Company Code Cost Center GL Account
STEM Education 25000 1401 10002000 63451000

+ ADD DISTRIBUTION

Total amount: 25000




Amplify impact
with insights

[lfeconsin
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WOMEN IN NEED INC

n o 115 West 31st Street, 7th Floor, New York, New York, 10001, United States of America (
WI @ Vetted by Benevity @ Tax eligible @ Dishursable @ Receives FFT
(6’ WWW.Winnyc.org
£ | https://www.facebook.com/winnyc.org

£E2 @WINNYC ORG

View more information on the Benevity cause

Employee Engagement

These metrics represent the participation from your employees over the last year.

2, 0 user-generated giving opportunities 22X 0user-generated volunteer opportunis
(&) US$44169.26 given by users ® 16.5 hours volunteered

& 39 users gave money & 17 users volunteered




Deliver more
impact with less work

Proposals Query & Reports Budgets & Payments Task Management
Hide column
Invitation Codes
v Mailboxes All My Mailboxes
=-All My Mailboxes
: @ Foundation v Filter

#-International
#-Local Communities Invitation code Find invitation code

. . o
Status JActive (0 Expired
(J Disabled (] Upcoming
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Organizations Applic

Self-serve capabilities

[ ADD INVITATION CODE ” DELETE ][ REFRESH

* |nvitation codes

o Program Cydes () Invitation Code Status
Name
v Program Cycle
() STEM21

J Cycle
y 0O  CEO21

(J STEM Cycle 1 2021
L] STEM Cycle 2 2021

APPLY

Proposal Template

Charitable
Contribution

Charitable
Contribution

Mailbox

STEM Educatio!

Contributions
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#GMV2021

Foster social
connection and
belonging

Versaic priorities in 2021 & beyond!

Amplify impact
with insights
Reimagined reporting

M7,

Inspire new ways to participate

M7,

Build experiences for everyone
Accessibility, Modernizing Ul

Deliver more impact

with less work
Disbursements

Goodness
Matters

by Benevity

21






Don’t forget to take the
feedback survey

1. Keep the conversation
going on Slack

ozl Visit our Demo Stations!






