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Total Donations

$2.3B
Grants Awarded

92K
Volunteer Hours

8M
Missions Completed

193K
Causes Supported

199K

$7B 1M+ 38M 340K 303K
All time All time All timeAll timeAll time
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Some of Our Collective Impact
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Future Movements  
Will Be Powered by  

You and Me…
#GMV2021



Infuse a  

Culture of Goodne$ Into the World

#GMV2021
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The (Business) Value of Purpose
A few proven stats on how purpose drives business outcomes

6% 20%
Higher market value More revenue

57%
Less turnover

22%
More participation

#GMV2021
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Matters Culture
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Matters 
Culture

#GMV2021
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Impact LabsIntroducing Benevity
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Global Goodness Is Growing (Even More!)

39%
of Companies Added Users in 
Additional Countries in 2020

#GMV2021
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1
Global Goodness Is Growing (Even More!)

Countries

26
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84%
of Companies Ran Special 

Matching Campaigns

Special Matching Campaigns

#GMV2021
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Special Matching Campaigns …  

Get More Special!

: 11
#GMV2021
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Special Matching Campaigns …  

Get More Special!

: 15
#GMV2021
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Which Drives Higher User Donation Amounts

41%
More User Dollars per Donation

#GMV2021
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Kapow!

$46 $64
Average User Donation Amount

2019 2020

#GMV2021



22

Shifting to virtual Volunteering
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Expanding the Definition of Volunteering

39%
of All Opportunities Are  

Volunteering Acts of Kindness

#GMV2021
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Expanding the Definition of Volunteering
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2x
Growth in Volunteering 

Participation Rates

Expanding the Definition of Volunteering



A Year of Taking Action

244%
More Companies Using Missions

#GMV2021



Top Missions Activities Tracked by Users

1. Health & Wellness
2. Diversity, Inclusion,  

Equity & Belonging
3. Sustainability

#GMV2021
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A New Goodness Game in Town

$52million
Donated With Peer Matching

#GMV2021
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A Whole Lotta Impact Through Peer Matching

$13million
in Peer Matching Pledges

#GMV2021

$39million
in Donations in Support of 

Peer Matching Giving 
Opportunities

37,000
First-Time Participants
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Granting and Employee Engagement are Coming Together

25%
of Companies Integrated Grants & 
Employee Engagement Programs 

#GMV2021
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Strategic
Fewer, Larger Grants

#GMV2021

Trends in Community Investment
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Strategic
Fewer, Larger Grants

#GMV2021

Community
More, Smaller Grants

Unrestricted
Funds and Less Administration

Trends in Community Investment
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Extending the Goodness to Customers

39%
of Companies Launched  

Customer Engagement Programs

#GMV2021



Bullet List
• Inclusive, global programs 

• Special matching campaigns and peer-led matching 

• Expanded programs with acts of kindness 

• Multi-faceted granting and unrestricted funds 

• Engaging customers in Goodness

#GMV2021

To Recap…



And that’s just the  

Beginning
#GMV2021



35

Innov

#GMV2021
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Nascent
Transitional

Engaging

Innovative

Visionary

Corporate Purpose Maturity Curve
From Nascent to Visionary

Innov

#GMV2021
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Almost 2 million 
vetted nonprofits
• Southern Poverty Law Center Hate List

• New secondary screening for featured causes

• Enhanced watchlist and sanctions screening

• Adverse media screening

Vetted,  
Trusted & 
Delivered

Innov

#GMV2021



Making Goodness (Even More) Global

The Benevity
Community Impact Fund

#GMV2021



$7billion

303,000causes

>130countries

#GMV2021



Making Goodness (Even More) Global
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Making Goodness (Even More) Global
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Our Global Village

#GMV2021
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Allevi
#GMV2021
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The plan to                 burden
Investing in scalability, automation and self-serve — all for greater impact!

AVAILABLE NOW!

Streamlining reconciliation, 
saving you time!

Payroll 
Automation

Streamlined onboarding for 
global causes reducing time 
from nomination to donation!

Cause 
Onboarding

Get up and running on  
Spark in less than 2 weeks.

QuickStart
Ability to bulk upload 
volunteer hours and sign-ups.

Volunteer 
Management

MORE TO COME!

Enhancing benchmarking  
and reporting in all of  
our products. 

Program 
Reporting

More accurate volunteer  
time tracking with no work 
for you or your people! 

Auto-Track 
Time

A dedicated foundation in 
India with faster local 
disbursements and better 
handling of foreign funds.

India 2.0
More product help and  
how-to videos right when  
you need it.

Easy-Access 
B-Hive

Making it fast and easy  
for you to approve match 
requests!

Auto-Match 
Request

Allevi

Grants 
Disbursements 
in Benevity 
Grants
Automated with  
industry-leading reliability 
and accuracy. Coming soon in 
Versaic by Benevity.

#GMV2021
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Armies of One
7 Billion 

#GMV2021



Thank You!
#GMV2021




